A, Factory Pattern

Patagonia:
UX Audit

A UX audit to reveal insights that help enhance user experience.

eu.patagonia.com

In this audit you will find the results for:

Q Page speed & performance scores
Q Guidelines (adhered and violated)

Q Scoring and key takeaways

Our UX Scoring System

Our website UX audits focus on 3 key usability principles to identify improvement opportunities:

€ Motivation

- Are we communicating value to the user?

- Can we increase user motivation?

Friction
- What is causing doubts and hesitations?

- What makes the process difficult?

& Distraction

- What's not helping the user take action?

- Is anything needlessly drawing attention?

Audit results
Page Compliance Violations Score
Product Page 1 6 4/5


https://eu.patagonia.com/gb/en/product/mens-micro-puff-insulated-hoody/84031.html
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€ Motivation: 5/5

High quality visual

Instant trust boost

Enhanced product description with detailed benefits
Value based motivation

Clear context and motivation

Friction

Hidden search

Confusing dropdown

Minimal gallery navigation

Clear, accessible product labelling

Effortless sizing for confident shopping

‘Waitlist’ instead of ‘No stock’ - Manages Expectations
Optimise product price placement

Comprehensive reviews

Unconventional button

P Distraction: 4/5

Clear navigation
Cross-sells allow users to discover more

Weak email signup call-to-action

Friction
Hidden search

Make the search box open by default to
encourage use, as requiring two taps to search
can deter users.

€ Motivation
High quality visual

Immediately presents the product with a high-
quality image.

Friction
Clear, accessible product labelling

Product labelling confirms which product user
had chosen. Great for clarity and accessibility.

Product Page

eu.patagonia.com/gb/

Page speed & score: 14s

Free Delivery On Orders Over £90 v

Q patagonia ©

Men's P» New Arrivals

¥ Motivation o
Instant trust boost

Star rating provides an immediate signal that
it's high quality and others have bought it.

1's Micro Puff® Hoody

r * * * 154 Reviews
)

Vessel Blue

<000

Friction o

‘Waitlist’ instead of ‘No stock’ -
Manages Expectations

Quick way of telling users size isn't available.
Manages expectation well and still allows
users to order.

Friction
Optimise product price placement

Placing the price in close proximity to the "Add
to Bag" button eliminates the need for
customers to scan the entire product page to
find the price before adding the item to their
basket/bag.

Sale

What's my size? Size

XS
Waitlist

M

Add to Bag

Friction
Confusing dropdown

This dropdown auto-rotates, making it difficult
to read. Upon opening, the content features a
relationship with nature, yet the message says
‘Free delivery..

Friction
Minimal gallery navigation

The right/left arrows are useful controls and
numbers are helpful. However, there's no
thumbnails or dots to visual indicate additional
images.

& Distraction
Clear navigation

The breadcrumb helps users understand
where they are.

Friction

Effortless sizing for confident
shopping

‘What’s my size?’ and size guide is easily
accessible, reducing friction for customers
uncertain about which size to buy.

Add To Wishlist )

Shipping, Exchanges & Returns

licro Puff® Hoody combines ultralight Pertex®
tum shell fabric with PlumaFill insulation, and the

.~~—( is the best warmth-to-weight ratio of any jacke
we've ever created and the highest compressibility ¢
any of our synthetic jackets. It is your go-to insulatiol
piece for mixed (and possibly miserable) cold condi
The shell fabric is made with NetPlus® 100%
postconsumer recycled nylon ripstop made from
recycled fishing nets, and the insulation is 100% rec)

polyester. Made in a Fair Trade Certified™ factory.

VSLB | Style No. 84031

Specs & Features

€ Motivation o

Enhanced product description with
detailed benefits

Detailed descriptions about the materials and
benefits e.g., Fair Trade Certified™ factory,
recycled materials, ultralight Pertex® ensures
potential buyers really appreciate the high
quality and performance of this product.

Breaking up the description into a bulleted list
may help users read it quicker.

v

Materials

¥ Motivation
Value based motivation

The Fair Trade and "1% for the Planet" logos
communicates the brand's commitments. This
is a powerful motivator for people who want to
buy from sustainable and responsible brands.

Friction o
Comprehensive reviews

From the detailed score through to the size
and fit graphic, users get a very detailed,
accurate and honest view of the product.

PLANET

views

4.8/5
* &k ok

m-sed on 154 Reviews @

ze & Fit

s Small

True To Size Runs Large

% of reviewers @

Activities
Casual Wear, Hiking, Work

Popular among reviewers

Write A Review

Filter Reviews

Q, Search Reviews

Rating

Likelihood to Reco...

Size

Activity

Fit

154 Reviews

Tim N.
T ® Verified Buyer

Tl

18,88 6 ¢

Activity: Running, Casual Wear, Ski/Snowboarding
Likelihood to Recommend: Yes

Height: 166-170cm

Size: M

Fit o ———

Ms Micro Puff® Hoody

| love this purchase. | am a big Patagonia fan
anyway, but this little jacket is so light and yet so
warm at the same time. Mostly | wear it as an
every day winter jacket, which is fine in the UK,
but when skiing recently in the Alps, | wore it
under my Triolet outer, which was a great combo.

12/02/24 w1 ®o

Other than the neck being a bit tight when
zipped all the way up this is a perfect fit for me
(194cm, slim build). It's warm without being too
warm so it's fine for a hike if not too strenuous.
The material is very thin, however, and therefore
not very durable. | definitely wouldn't use it for
any activity where you are likely to brush against
any...Read More

09/02/24 o W1

Similar to this Product

& Distraction o

Cross-sells allow users to discover
more

Featuring similar products ensures users aren't

left with a dead end. They've got other
products to look at and you're exposing them
to more of your range.

- J@)

M's Nano Puff® Fitz Roy Trout Hoody

£220 o

Newsletter Signup

Sign up for exclusive offers, original stories, activis

awareness, events and more.

& Distraction
Weak email signup call-to-action

The call to action doesn't do much to motivate
users to sign-up. Emailis a very valuable
channel, so give users a reason to signup,
other than the vague promise of offers.

lail *

king the Sign Me Up button, | consent to Patagonia

ssing my email address and sending me emails for product
ghts, original stories, activism awareness, event updates and
in accordance with Patagonia’s Privacy Notice

Sign Me Up

Get Help

Information

Patagonia Action Works Pro Community

Privacy Notice

Terms and Conditions

Our Acknowledgment

Industry program

of Sale

Worn Wear

Cookie Preferences

1

UK Modern Slavery Act

% For The Planet
Find a Store

Careers

Sitemap

Press

€ Motivation
Clear context and motivation

Technical details can be confusing for users
who are't familiar with the terminology.
Describing the product in terms of its
functionality makes it more accessible and
easier to understand.

Emphasising functionality means users can
see how the product fits into different aspects
of their lives, which is more compelling than
just listing its technical features.

Friction
Unconventional button
This plus button doesn’t tell the user what to

expect.

Does + mean add to basket, add to wishlist or
will more content reveal when users hit the
button.

Suggest amending this to ‘Add to Bag' to avoid
confusion and motivate users to click.

98/100
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Key Takeaways

1. Enhanced user engagement:

- Making the search box visible by default encourages its use, reducing user effort and potential frustration.

2. Visual Clarity and Accessibility:

« High-quality visuals and clear product labelling contribute to a seamless user experience, ensuring users easily
identify chosen products and understand their attributes.

Your score

3. Effortless navigation and decision making:
B8O oo

+ Clear navigation elements, such as breadcrumbs, and easily accessible sizing information streamline the
shopping process, reducing friction and instilling confidence in users.

€ Motivation: 5/5 Friction 3/5
¢ "-s-_-~-
\\ Tt 3. Optimisation for clarity and motivation:
\\\ ~--~~--~---~
9 “‘--.._~ + Optimising product price placement and button labelling, along with clear email sighup call-to-action, enhances
\\ / clarity and motivates users to take desired actions, ultimately improving conversion rates and user satisfaction.
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P Distraction: 4/5



